Bemidji High School Family and Consumer Science (FACS) Standards - 2017

Fashion Merchandising

Grades 9-12

Topic National Standard | MN Framework Competencies
Career 16.1 MFATD 6.1 Identify various career opportunities in the textile, apparel, and design industries.
Employment 16.1.2 MFATD 6.2 Identify employability skills such as attitudes, traits, and values of professional responsibility,
Opportunities accountability and effectiveness required for careers in apparel, textiles, and design.
16.1.1 MFATD 6.3 Explain the roles and functions of individuals engaged in textiles and apparel careers.
16.1.4 MFATD 6.4 Analyze opportunities for employment from entry level to advancement and entrepreneurial
16.1.2 endeavors.
16.1.3 MFATD 6.5 Summarize education for secondary and post-secondary and industry training requirements for
careers in the textiles and apparel industry.
Fibers and 16.2.1 MFATD 1.1 Apply appropriate terminology for identifying, comparing, and analyzing common textile fibers.
Textiles 16.2.2 MFATD 1.2 Evaluate performance characteristics of textile fiber and fabrics.
16.2.4 MFATD 1.4 Analyze effects of textile characteristics on design, construction, use, and care procedures for
maintenance of textile products.
Elements and 16.3 MFATD 2.1 Identify the elements and principles of design.
Principles of
Design 16.3.2 MFATD 2.3 Apply basic and complex color schemes and color theory to develop and enhance visual effects.
16.3.1 MFATD 2.4 Explain the ways in which fiber, fabric, texture, pattern, and finish can affect visual appearance.
16.3.3 MFATD 2.6 Utilize elements and principles of design in designing, constructing, and/or altering textile,
apparel, and fashion products.
Past, Present, MFATD 3.1 Analyze how clothing satisfies physical, psychological, social and basic human needs.
Future MFATD 3.4 Analyze the historical influences affecting textiles, apparel and fashion cycles.
16.7.6 MFATD 3.5 Examine the characteristics of works in art from a variety of cultures including contributions of
native American tribes and immigrant communities in Minnesota.
16.5.6 MFATD 3.6 Apply research methods, including forecasting techniques for marketing apparel and textile
products.
Marketing MFATD 5.1 Identify internal and external factors that influence marketing and merchandising.
16.5.2 MFATD 5.2 Compare the cost of constructing, manufacturing, altering, or repairing textile, apparel, and
fashion products.
16.5.1 MFATD 5.3 Apply marketing strategies for textile, apparel, and fashion products.
16.5.5 MFATD 6.4 Critique various methods for promoting and advertising apparel and textile products.
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